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General tips

• Who are writing for? Is your style appropriate?

• What do you want your reader to take away?

• Avoid clichés like the plague – and please no Holy Grails or paradigm shifts

• Avoid jargon and abbreviations

• Be careful with statistics

• Read around – see how others write

• Don’t meander or waffle



Avoid abbreviations

• The use of ARTs such as abacavir can prevent the STI HIV from 

developing into AIDS.

• The use of antiretroviral therapies such as abacavir can prevent the 

sexually-transmitted infection HIV from developing into AIDS.



Quotes

• “One route by which Ebola is thought to be transmitted to humans is 

through the consumption of bush meats such as the fruit bat. Thus it is 

imperative that the public be informed of the risks associated with such 

activities.”

• “We believe that one way people can catch Ebola is by eating bush 

meats such as the fruit bat. It’s essential that we inform the public of the 

risks that this poses.”



Don’t use jargon

• Cardiologists have identified a new allele associated with increased risk 

of myocardial infarction in BME populations. 

• Scientists have discovered a new gene linked to increased risk of heart 

attack among people from Black and minority ethnic backgrounds.



What makes a story?

• Brand new

• Topical

• Biggest, fastest, most expensive…

• Relevance to people’s lives

• Controversial

• Strong images

• Quirky

…Does it pass the ‘So What?’ test?



News

• What’s the story?

• What did you do?

• What did you find?

• Why is this significant?

• Why are we telling this story now?

• Why would a friend down the pub be interested?



News

• Who, what, when, why, where and how?

A chemical found in our breath could provide a flag to warn of dangerously-low blood 

sugar levels in patients with type 1 diabetes, according to new research from the 

University of Cambridge. The finding, published in the journal Diabetes Care, could 

explain why some dogs can be trained to spot the warning signs in patients.

• Avoid hyperbole – is it really pioneering, groundbreaking or a 

breakthrough?

http://www.cam.ac.uk/research/news/zika-warnings-lead-to-significant-

increase-in-demand-for-abortions-in-latin-america

http://www.cam.ac.uk/research/news/zika-warnings-lead-to-significant-increase-in-demand-for-abortions-in-latin-america


Features

• Longer word count – but don’t meander or waffle

• Be creative – try different styles, vary the length of sentences

• Memorable opening and ending

• Use ‘colour’ to bring your story to life

• Human angle

• Description of equipment or environment

• Use humour only if it’s appropriate

• Introduce different aspects or voices, but don’t cram in too much

• Interview people – do it in person





Opinion and Comment pieces

• Have an opinion

• Will the reader disagree with you?

• Be topical and timely

• Are you saying something new?

• Keep to one or two points: reinforce and reinforce

• 600-800 words



Blogging

• Can be more personal/conversational

• More likely to see “I”

• Include hyperlinks to other content (especially your own)

• Remember your audience – if you’re not thinking about them, then just 

keep a diary

• Unlimited word count – but doesn’t mean it has to be



Writing opportunities

• The Conversation

• Helping with press releases

• Cardiovascular SRI or 

departmental websites

• Own blog – but how will you 

reach your audience?



Communication resources

www.cam.ac.uk/communications

http://www.cam.ac.uk/communications
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